


1 - Communications materials and advertisements should 
be approved by the O�ce of University Communications 
before they are printed, displayed or distributed.

2 - The university name should appear on all 
communications materials, whether printed or digital, 
including promotional items. The name must appear 
on the front of all printed publications. In addition, the 
University Logo should appear on all communications 
materials and advertisements as space allows, excluding 
promotional items and social media ads.

3 - The o�cial name of the university is The University of 
Southern Mississippi. 

4 - The University Logo may not be altered in any way 
and must be high-resolution.

5 - The Golden Eagle Logo is not available for use on all 
communications materials. See the Golden Eagle Logo 
section of this document for details. 

6 - The Executive Seal is not available for use as a general 
logo. Use of the Executive Seal is limited to o�cial 
university documents such as diplomas, transcripts, 
o�cial records, legal documents, and materials issued at 
the executive level.

7 - No copyrighted or trademarked material should be 
used without permission, including photos, graphics, 
logos and images from the Internet.

8 - Photos for printed materials should be high-resolution 
(at least 300dpi at actual size).

9 - The equal opportunity abbreviation,
EOE/F/M/VETS/DISABILITY, should appear on printed 
communications materials and advertisements. 
The recommended font and size for this lettering is Arial 
7 point.

10 - Student-led organizations may create individual logos 
for their groups. The University Logo is not required 
to be displayed on communications materials issued 
by student-led organizations. However, any materials 
displaying the University Logo must be approved through 
the O�ce of University Communications.







The university marks and verbiage shown on this 
page are registered with the United States Patent and 
Trademark O�ce. The university has an obligation to 
monitor the usage of these marks and verbiage to
ensure their integrity and maintain exclusive
control over them.

Use of the university logo, seal, Golden Eagle logo 
or other marks for commercial purposes requires 
permission or licensure from The University of 
Southern Mississippi. Requests for such use should 
be directed to the trademark licensing o�ce at 
601.266.5281.









For the purposes of this document, promotional items 
are de�ned as usable products or “giveaways” that are 
intended to advertise or promote either the university 
as a whole or a speci�c university unit, academic area, 
program, initiative or event. Common examples of 



Display items are de�ned as products used to identify 
an exhibit space representing the university or a 












